In my opinion, The Wall Street Journal is the finest institution of journalism in the world.  Growing up, every morning my Dad would read The Wall Street Journal before leaving for work.  And now I've adapted the same habit - including using WSJ.com throughout the day to follow breaking news.

 

Making the site free worries me because I worry that trying to attract a wider audience will result in a dilution in quality.  One of the issues in the negotiations over the Murdoch acquisition was that The Wall Street Journal is about more than just the bottom line.  It stands for something.  It has a higher purpose.

 

The decision about whether to make WSJ.com free should be about more than just if doing so would attract more advertisers and therefore be more profitable than the current model.  If it dilutes the quality of the journalism in order to attract a more mass audience, it won't be worth it.  
Ultimately, as Murdoch has stated, The Wall Street Journal brand is Dow Jones most valuable asset.  You should be careful tinkering with that.
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